EQUITE

From Conventional to Exceptional

How can you create an Impaet InExdry In'times of rapid and
relentless change’?

Dr. Daniel Langer

CEO of Equité
Executive Professor of Luxury, Pepperdine &NYU
Top 5 Global Luxury Key Opinion Leader



We create extreme value to luxury, lifestyle,
hospitality, and consumer brands across
various industries, including products and
services, and ranging from established market
leaders to new startups, globally.

Our approach to brand positioning, cultural
capital, strategy, messaging, pricing, and
creating desirable experiences sets us apart.
We aim for maximum differentiation to allow
for disruption.

Our reputation as a leader in competence,
innovation, and technology solidifies our trust
with some of the world's most iconic brands.
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Shaping the future of premium and luxury brands worldwide

“Having worked with Daniel for many
years and knowing his expertise in
Luxury and Brand Equity, every brand
will be in good hands with Equité.”

— Pietro Beccari, CEO Louis Vuitton & Executive Board Member of LVMH
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Trusted by the world’'s most iconic brands in luxury
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Ralph Lauren

Sotheby s Canada Goose Maserati
M
Mercedes Benz Moet Hennessy Sofitel Pininfarina Richemont
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Top 5 global luxury key opinion leader
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Thought leadership in luxury
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Brands morph from producers to cultural actors fueled by a new
generation of clients changing luxury like never before

Digital

as strategic channel and opportunity, yet under new forms:

Data strategy, NFT, metaverse, network and connection economies

Cultural value

Socio- ) o ,
» Expanded value proposition (contribution to generation of

cultural “meaning”)

actor * New marketing frontier (from “persuasion” to co-creation of
cultural value)

Social value

Environmental Diversity equity
sustainability and inclusion

» Demanded by consumers, * Demanded by consumers

Platform

Publisher Expanding the

X ‘0 Retailer = Tapping into the ission from especially new generations - Aproven source of
communication network economy economic value Progressively, needed competitive advantage
; through connection- economic, social condition for the right to (business effectiveness,
From to conversation : b
producers accelerated by based business and and cultural value operate (e.g. regulatory, ...) creativity, ...)
Manu- operating model

to distributors digital creation * Adriven to attract and E r

facturer retain best talent
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- How embt:onally capt:vatmg are your-
B stor:es and exper:ences’ '
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Four critical strategies to create the extraordinary

Brand storytelling
Client experience

Rigorous Team training

Inspire, wow, and surprise
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Four building blocks to e the extraordinary

1 - Brand storvteling




Four building blocks to to create the extraordinary
1 - Brand storyteling

When we don‘t understand the story,
we perceive no value
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ur\ wl\d ocks to to create the extraordinary ,1
nspire, - and surprise :

it are you doing to ma?e‘ cll fTeel special
hat are you doing to “wow?” your clients?
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Four critical strategies to create the extraordinary

Brand storytelling
Client experience

Rigorous Team training

Inspire, wow, and surprise
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“Throughout his presentation Dr. Langer brought
expertise and acumen commensurate with his
reputation as a luxury thought leader. Even more
Important, he provided actionable insights that will
be transformational to our members and their
businesses. As we continue to navigate one of the
oSt dynamic environments in the history of the
luxury, the knowledge that Dr. Langer offers is
Invaluable to any. business seeking sustainability and
\ir levance for future generations..”

Julie Faupel
bEO/Founo/er, LM

~ “Never has a speaker so quickly and profound/y
" altered my perceptions.” = 2,0 \\ g




Testimo

"

“You have the ability to fuse research credibility into meaningful
and actionable business insights. Your delivery was also standou

incredibly genuine.”

Reno di Paoli, Global Marketing Director,
Ferrari
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Testimonials
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What creates extreme value’?
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