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Shaping the future of premium and luxury brands worldwide 



Trusted by the world’s most iconic brands in luxury 
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Top 5 global luxury key opinion leader 
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Thought leadership in luxury 
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Selling a “dream” is not enough
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Brands morph from producers to cultural actors fueled by a new 
generation of clients changing luxury like never before

Source: Bain & Altagama Luxury Goods Worldwide & Équité Research
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How emotionally captivating are your 
stories and experiences?
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Four critical strategies to create the extraordinary 

Brand storytelling

Client experience

Rigorous Team training 

Inspire, wow, and surprise



“Quality” “Craftsmanship” “Expertise”

Brand A Brand B Brand C
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Four building blocks to to create the extraordinary 
1 - Brand storytelling
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When we don’t understand the story, 
we perceive no value

Four building blocks to to create the extraordinary 
1 - Brand storytelling



What do you really sell? 
Which emotion do you evoke?
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Four building blocks to to create the extraordinary 
1 - Brand storytelling



Arrogance is never luxurious
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Four building blocks to to create the extraordinary 
2 - Client Experience



Your team is responsible for the 
emotional response of the client
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Four building blocks to to create the extraordinary 
3 - Your team’s impact



What are you doing to make clients feel special? 
What are you doing to “wow” your clients?
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Four building blocks to to create the extraordinary 
4 - Inspire, wow, and surprise
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Four critical strategies to create the extraordinary 

Brand storytelling

Client experience

Rigorous Team training 

Inspire, wow, and surprise



Are you ready?
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“Your presentation was fabulous and I thoroughly enjoyed having you 
present to our dealers. I have heard from several dealers to discuss 
follow up points. This proves you made them think differently and 
that was the point. Most still can’t believe 20% of their buyers should 
be age 25 and under.” 
Monique Harrison, Head of Brand Marketing, 
Mercedes-Benz

Testimonials
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“Throughout his presentation Dr. Langer brought 
expertise and acumen commensurate with his 
reputation as a luxury thought leader.  Even more 
important, he provided actionable insights that will 
be transformational to our members and their 
businesses. As we continue to navigate one of the 
most dynamic environments in the history of the 
luxury, the knowledge that Dr. Langer offers is 
invaluable to any business seeking sustainability and 
relevance for future generations..” 
Julie Faupel 
CEO/Founder, REALM 
 
“Never has a speaker so quickly and profoundly 
altered my perceptions.” 
 
Bob Pennypacker 
Global Top Real Estate Broker and REALM Member 

Testimonials
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“You have the ability to fuse research credibility into meaningful  
and actionable business insights. Your delivery was also standout, 
incredibly genuine.” 
Reno di Paoli, Global Marketing Director, 
Ferrari

Testimonials
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"I truly enjoyed your presentation. I found it to achieve three great E’s  
- engaging, entertaining and educational! I thought that you struck a  
great balance between detail and high level. It was a pleasure to share  
the agenda with you and I would be willing to be your warm up act  
anytime!”        
                          
Bill Walshe, CEO Viceroy Hotel Group

Testimonials

“Extremely relevant as we 
transition towards being a luxury 
brand rather than a car company”        
                          
Hannes Ruoff, CEO Porsche 
Asia-Pacific 



dl@equitebrands.com
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equitebrands.com

Thank you.

mailto:dl@equitebrands.com
http://equitebrands.com

